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BUREAU VERITAS A
Certification

I. SMPC OVE’rVIE’W : PrOf”e Bureau Veritas Certification [Thailand) Ltd. NSCAEEEEE;”ON SMPC iS a World leading LOW Pressure
Background = Vessel manufacturer with customers
50 o v in almost 100 countries
Cortcaion Jkas,

0008

Main Products which generate major
sales volume are LPG Cylinders

Established in 1981 by the
L) “Ekahitanond” family

‘//’ Listed in SET market in 1991

a Production capacity 10 million
o cylinders per year

Located in Bangkok, Thailand
(Total area 46-1-13.9 Rai)

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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Present Plot of Land
Original  28-3-89.9
New Land 17-1-24
Total 46-1-13.9
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www.smpcplc.com

“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

I. SMPC Overview : Profile

Key Milestones

» Built new loading area on new land in order to
improve logistic process

“SMPC has continuously developed its business * CAC member for Anti-Corruption Practice
since its establishment to be one of the world-

leading manufacturers in liquefied petroleum * Paid-up capital increased to THB 535 million due to ESOP

gas (LPG) cylinder business” exercise -

» Capacity increased to 10 million by end of 2018
» ESG100 Award from Thaipat Institute for 2018

' Esta.blish.ed by the “.Ekahitanond” * Accredited “Customs Alliances” Certificate from Thai
family with a capacity of 6.4 Customs Department
million baht

* LPG cylinder production capacity
approx. 60,000 cylinders per year

* Launched new products; parts
« Operation of second factory started, and components for automotive
production capacity increased to 2.4  and Light-Weighted Cylinder
million cylinders per year in 1992
 First Thai cylinder manufacturer to be
accredited with 1SO 9002 standard in 1995

» Constructed third factory.

» Paid-up capital increased to THB 529 million

1992- in 2016 and THB 532 million in 2017 due to
1985- ESOP exercise
1991 1995 + Capacity increased to 5.5 and 6.2 o .
= million cylinders per year, respectively * Capacity increased to 8.2 million by end of

+ SET Awards 2015 “Best Company 2017 ' .
+ In 1985 Certified TIS Standard for LPG cylinder Performance” + ESG100 Award from Thaipat Institute for
manufacturing “Always Standard” 2016-2017

o . . Annual production capacity reached 5 million cylinders in 2001
LiStedi the‘Stock Iji)fchang? of Thailand (SET) Catching the Autotank market boom, SMPC was the first Thai
* New production facility project at manufacturer to be accredited with TIS 370-2009 standard for

jen.Chaitalay Rd safe product of cylindrical and toroidal automotive LPG * Accredited the 150 14001 standard and CAC
cylinders. member for Anti-Corruption Practice

» SET Awards 2017 “Best Company
Performance” and Outstanding CEO



I. SMPC Overview : Profile

International Summit

SOUTH ASIA LPG
SUMMIT 2019
3 2 i wo r I d 10 SOAR TO NEW HEIGHTS.
L pG Fo ru m 3-4 March 2019 | ICCB HALL 4, Dhaka, Bangladesh

dvais, S EUropean ( €340  MYANMAR LPG
- Congress SUMMIT 2019

A A A DA AlG LP A Comprehensive Vision for LPG in Myanmar
20a22|M 2019
m 24™M-26™ Se ptem ber 20199 Lamaa | eruarco 03- 04 April 2019 | LOTTE Hotel, Yangon, Myanmar

AMSTERDAM

W FORUM & EXHIBITION

SSRIES 9-11 APRIL 2019
EKO CONVENTION CENTRE, LAGOS, NIGERIA

6th AFRICA LPG
SUMMIT 2019

Mlimani City Conference Center
03 - 04 July 2019 | Dar Es Salaam, Tanzania

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day



“World Class LPG Cylinder Manufacturer of Thailand”’

I. SMPC Overview : Profile

2020 Attend International Exhibition

2ND WEST AFRICA
LPG Conference & Expo

Accra, Ghana

-

' 33" Worlc L' orum
L[/ Brlqglng Energy 0 L:fe

T = (P, =

T T

2 - 4 NOVEMBER 2020 / DUBAI
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www.smpcplc.com

“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

I. SMPC Overview : Profile

World-Class Cylinder Manufacturer

“Currently, SMPC is still maintain its marketing position as one of the Top 3 LPG cylinder manufacturers in
global market with various customers based in almost 100 countries ”

List of Top 10 Cylinder Manufacturers SMPC’s Present in Global Market

11 10
10
g AHL
8
7
6
5
4
3 .
0 .
1
0

o Currently, SMPC has capacity of 10 million cylinders per year, being one of

@QQ the three largest manufacturers in the world
S R * More than 90% of SMPC products are exported to almost 100 countries around
?SC\" the world

Opportunity Day

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”
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“World Class LPG Cylinder Manufacturer of Thailand”’

I. SMPC Overview : Profile

Business Key Success Factors

¢«
E xperienced in LPG cylinder business about 39 years, SMPC, currently, is one of the world-leading manufacturer
who offers variety of products and service with excellent quality assurance”

Quality Product and Process Improvement
Service Excellence and Product Innovation

@

Key Success

- Factors C
lexibility of ustomer

Production Line Relationship
— 7 oy Management

: IMI—D

l%l E

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day




www.smpcplc.com

“World Class LPG Cylinder Manufacturer of Thailand”’

I. SMPC Overview : Products

Wide Ranges of Product Coverage Automotive LPG Cylinder

LT T
2l an

3-Separated Valve System  4-Separated Valve System

{

Household LPG Cylinder 0.45 - 300 kg.
(Water Capacity 0.9 - 1,000 Lt.)

Cylinders Cylinders
L .
Multi-Valve System Automotive Toroidal LPG
Cylinders Cylinders
Other Cylinders

t- - -j Air Gas Cylinders

2 Piece Cylinder 0.45 - 16 kg. 3 Piece Cylinder 18 - 300 kg.
(Water Capacity 0.9 - 36 lt.) (Water Capacity 43 - 1,000 lt.)

Refridgerant Chlorine Ammonia
Cylinders Cylinders Cylinders

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

« Overview
» Growth Opportunities
« Campaign

Opportunity Day
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"World Class LPG Cylinder Manufacturer of Thailand”

www.smpcplc.com

Il. Industry Overview

About the Industry

EXCEPTIONAL

GROWTH RATE OF
PRODUCTION
3.6+
]

ool GLOBAL

PRODUCTION

PRODUCTION ﬁ §LL]I.EZ

GREW OVER 10% TONNES
IN BOTH LIS AND CAMADA

\¢

GLOBAL

AVAILABILITY

'WITH INCREAEED
PRODUCTION DUTPUT IM THE
US, CHINA E THE MIDHLE EAST

RESIDENTIAL AND
PETROCHEMICALS
SECTORS

B &

SHOWED
STRONG GROWTH

Source: WLPGA Annual Report 2019

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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“World Class

LPG Cylinder Manufacturer of Thailand”

Il. Industry Overview

About the Industry

<1M
o DEMA ND IM INDIA
SLIN R (DO LT STILL.
A GREW BY ALMOST

1 MILL MO TOMMNES
DEMAND GROWTH IN
SUB-SAHARAN AFRICA

5-10% E
[ ]
o e ¢

STABLE DEMAND A LA!'E“-*”DE‘EEFM COLD WEATHER
FOR AUTOGAS W& tusowmcm LED TO GROWTH

N MANY MARFETE
BUT DECLINE BN TRADNTIONA L MARTETS

Source: WLPGA Annual Report 2019
Opportunity Day

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”



“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

www.smpcplc.com

Il. Industry Overview

Predicted Global LPG Consumption

World LPG consumption by region 2010-40 mnt
W Africa M Europe M Latin America
Middle East W North America M Asia-Pacific
400 7 mRussia and central Asia
350 A
300 -
250

200

150

100

50

2010 2012 2014 2016 2018 2020 2022 2024 2026 2028 2030 2032 2034 2036 2038 2040

» Predicted global LPG consumption is gradual growth each year, in short to intermediate term, so there are opportunities
for SMPC to grow.
» Thermal efficiency of LPG and transportation flexibility make LPG an excellent fuel for cooking, especially in Asia where
the use of the wok demands a fierce flame

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Source: Statistical review of global LPG 2019

Opportunity Day
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"World Class LPG Cylinder Manufacturer of Thailand”

Il. Industry Overview

Large Room for Household LPG Demand Growth in Selected Areas

Percentage of Population
Using Solid Fuels (%)

P
| |52

[ ]26-50 !
[ ]s51-75 U
7695 | | Datanot available

B -5 | | Notapplicable e —

° o0

“There are rapidly increasing demands of LPG especially in Africa and &7
Asia due to household and economic expansion. SMPC, therefore, belie\%
“ that our major market still has abundant opportunities to grow

Source: World Health Organization (2014)

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Il. Industry Overview : Campaign

WLPGA Cooking for Life Campaign by World LPG Association

“A campaign of the global LPG industry, aims to transition ONE BILLION people from cooking with
traditional fuels as well as other dirty and dangerous fuels such as Kerosene to cleaner-burning

LPG by 2030”
° ° THE PETROCHEMICAL SECTOR
SSoSea /YR )
ARE RN 5 cLEAN BUR « Due to the abundant benefits of LPG such as more efficient, de-
TRACTION 5 v carbonisation and affordable energy source, WLPGA still promotes
T Cooking for Life and set as one of core activities.
* In 2019 the Cooking For Life initiative was focused on increasing the
GLOBAL breadth and scope of its communications. The initiative created five
el new micro video stories that are easily deployable on social media

to help spread information about the benefits of switching to LPG.

@ afn
AUTOGAS oyl
ToaL © | - S
o . LPG CAN PROVIDE

NEW MEMBERS
IN 2019

IN BRAZIL
DOMESTIC USE REDRESENTS

) 44% E
§

oF GLOBAL LPG USE
)F HOUSEHOLDS USE
LPG AS COOKING FUEL

Source COOKING FOR LIFE: Annual Report WLPGA 2019
“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

» Utilization Rate
* Sales Revenue
* Financial Ratios

Opportunity Day
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=

Since 1881

“World Class LPG Cylinder Manufacturer of Thailand”’

Ill. Financial Highlights : Utilization Rate

Operational Statistics
Utilization Rate (%) 1Q18-4Q19

Sales Volume (Million Cylinders) Utilization Rate

25 94% 96% 1 - 100%
1 » Sale Volume of 4Q19 increased from prior
i - 90% quarters and being the highest quarter
2.0 - I L 0% because demand from Customers in South
: 1.8 i Asia.
I - 70% « Utilization rate is slightly increased from
.5 - I 57% 58% 58% | con prior quarter since sale increased.
: 2% i * — 52% However, compared to 2018, it decreased
" | 13 1.5 1.6 | 509 due to fewer sale volume and the company
I 1.2 increase production capacity from 8.2
N I r40% million cylinders per year to 10.0 million
I | 30% cylinders per year since the beginning of
I 4Q18
0.5 - I - 20%
I - 10%
|
0.0 . 1 0%
1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19
_ Capacity 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19
(million cylinder)
Per Year 8.2 8.2 8.2 10.0 10.0 10.0 10.0 10.0
Per Quarter 2.05 2.05 2.05 2.50 2.50 2.50 2.50 2.50

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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Since 1881

“"World Class

Ill. Financial Highlights : Utilization Rate

Operational Statistics

LPG Cylinder Manufacturer of Thailand”

Utilization Rate (%) 2014-2019

www.smpcplc.com

Sales Volume (Million Cylinders)

Utilization Rate

1
8.0 93Y% I - 100%
- - 90%
7.0 1
75% : - 80%
6.0 - *>- I 5.6
- 70%
5.0 - 4.7 : 56% - 60%
4.1 I
4.0 - - 50%
1
3.0 - : - 40%
1 L 30%
2.0 1
| - 20%
il 1
1.0 1 - 10%
1
0.0 . ; r 0%
2014 2015 2016 2017 2018 2019
Capacity
. ) 2014 2015 2016 2017 2018 2019
(million cylinder)
Per Year 5.5 6.2 6.2 7.7 8.7 10.0
Per Quarter 1.38 1.55 1.55 1.93 2.16 2.50

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Sales Revenue

Operational Statistics (Cont’d)

Sales Revenue by Product Category : 1Q18-4Q19

4Q19

Sales Revenue (Million Baht)

1,400 Others

1,207 1,231 2%

1,157

1,200

1,000 906

8> 844

800

600

|
i

| ey

.’ -

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 844 million baht

m Two-Piece = Three-Piece ® Others

Note: Revenue from sales of prior periods have been reclassified to conform with current year reclassification

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Sales Revenue

Operational Statistics (Cont’d)

Sale Revenue by Product Category : 2014 -2019

2019

Sales Revenue (Million Baht)

Others 1%

4,500

4,000

3,472
3,500

3,000
2,500

- ?2,000

l 2 ]1,500

’ 1,000

! 500

3,256 million baht

2014 2015 2016 2017 2018 2019

A B Two-Piece ®= Three-Piece ™ Other Tanks

Note: Revenue from sales of prior periods have been reclassified to conform with current year reclassification

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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/"IF “World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Sales Revenue

Operational Statistics (Cont’d)

Sales Revenue by Geography : 1Q18 - 4Q19

Sales Revenue (Million Baht) 4Q1 9
Middle
1,400 | ~ Oceania Europe E?;t
1,231 1 South America —_ 5% 1%
1,207 ) 2% /[
1,200 :
| North America
1,000 i 15%
|
800
600

Asia Pacific
37%

1018 2018 3018 4018 1Q19 2Q19 3019 4Q19 844 million baht

W Domestic ™ Export

e » The U.S. government policy regarding Anti-Dumping of Steel propane cylinders causes the portion of sale from North
America in 2019 increased from prior period because import duties from Thailand is lower than from China.

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Sales Revenue

Operational Statistics (Cont’d)

Sales Revenue by Geography : 2014 - 2019

Sales Revenue (Million Baht) 2019

4,453
4,500.00 4,330

Oceania

o e Middle East
| 2%
South America

N

4,000.00

3,500.00

3,000.00

North America

2,500.00 21%

a0 00
o 1, -00

1,000.00

Asia Pacific
24%

500.00

2014 2015 2016 2017 2018 2019 3,256 million baht
= Domestic = Export

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

GPM, EBITDA Margin and NPM (%) 1Q18-4Q19 Gross Profit, EBITDA and Net Profit (MB) 1Q18-4Q19

|
23.3%
0179 22.8% 1 21.5%
19.7% 20.3% |
19.0 ] 18.3 18.6%
17.2% 17.7%  17.0%
.4% 15
12.8% y 12.9%
|
12.6% 14.0% 12.7%
11.5% 110.3% 11.9%
9.3% 1 8.8%
|
Ll 1 T T II T T T 1
1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19
> —e—GPM  —»—EBITDA Margin (siasha'ldsiu) —e—NPM B Gross Profit ®WEBITDA m Net Profit

+ GPM, EBITDA Margin and NPM of 4Q19 decreased from prior period because Baht Currency is stronger and

company has to lower margin in order to compete for big lot orders

* GPM slightly increased because Revenue from sales of prior periods have been reclassified to conform with
current year reclassification

Opportunity Day

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

GPM, EBITDA Margin and NPM (%) 2014-2019 Gross Profit, EBITDA and Net Profit (MB) 2014-2019
28.7% 1 :
: I
| l
I 996 977 944 I
|
|
|
|
| l
9.2% 1
I |
|
!
? 2014 2015 2016 2017 2018 2019 2014 2015 2016 2017 2018 2019
——GPM  —*—EBITDA Margin (siasna'lesiu) —*—NPM m Gross Profit ®=EBITDA mNet Profit

* GPM are change because Revenue from sales of prior periods have been reclassified to conform with current year
reclassification

Remarks * NPM of 2015 (NO DTA) = 11%

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

IBD* to Equity Ratio, IBD* to EBITDA Ratio (times) Financial Cost (million baht), Interest Coverage Ratio (times)
1Q18-4Q19 1Q18-4Q19
PR million baht Times
| - | i
" 60 78.1 I 90x
i 1.2 . - - 80x
| 40 - 1 - 60x
0.6 1 0.7 06 30 - i 41.9  40.4 | 50x
0.6 0.5 i | ° - | 40x
0.4 lo.3 20 - - 30x
0.3 0.3 0.3
0.3 I 0.3 ] . | _ 50x
{ 0N 0N 0N O O Aty SRS A A
T T T T T T -_I 0 T T T T T T T OX
1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q18  2Q18  3Q18 4Q18 1Q19 2Q19  3Q19  4Q19
m [BD/Equity IBD/EBITDA Financial Cost —e— |nterest Coverage Ratio (EBITDA/INT)

» |BD to EBITDA Ratio of 4Q19 is better than prior period because the Company paid back debt (trust receipt)
* Interest Coverage Ratio of 2019 less than 2018 because a decrease in company’s profit

Remarks * IBD = Interest Bearing Debt

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

IBD* to Equity Ratio, IBD* to EBITDA Ratio (times) Financial Cost (million baht), Interest Coverage Ratio (times)
2014-2019 2014-2019
. million baht Times
Times I
|
[ 60 - : - 120x
|
I 50 - 92.5 I - 100x
1.0 I |
40 - | - 80x
- > : 30 I 60
0.5 | T | - 60x
0.3 04 04 ! 20 = A
. 0.3 T I ™ [ %X
0.2 0.2 1 o3 17.6 I
I l 5 I : 0.1 10 - 28.2 I - 20x
' - - - - 0 . . . . ] Ox
Sl 015 016 2017 2018 2019 2014 2015 2016 2017 2018 2019
w IBD/Equity  IBD/EBITDA Financial Cost —e—|nterest Coverage Ratio (EBITDA/INT)

Remarks * IBD = Interest Bearing Debt

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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/"IF “World Class LPG Cylinder Manufacturer of Thailand”’

Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

Fixed Asset Turnover and Asset Turnover (Times) ROE and ROA (%)
1Q18-4Q19 1Q18-4Q19
| 422% 41.8% I
' l
488 470 . : 31.2% : -
|
3.15 |
! !

L e I 131 1.35 18.9%
1.25 . . 9%
w 1 s 50 17.0%  4c g0
| |
I I T T T ! T T T 1
1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19
—e—Fixed Asset Turnover  =#=Asset Turnover ROE —+—ROA

» Fixed Asset Turnover and Asset Turnover are better than 3Q19 due to an increase in sale revenue

» Fixed Asset Turnover and Asset Turnover are change because Revenue from sales of prior periods have been reclassified to conform with
current year reclassification

* ROE and ROA of 4Q19 decreased from prior period while sale revenues increased because the company has to lower margin in order to
compete for big lot orders

Opportunity Day
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Since 1881

Ill. Financial Highlights : Financial Ratios

Operational Statistics (Cont’d)

Fixed Asset Turnover and Asset Turnover (Times) ROE and ROA (%)
2014-2019 2014-2019

| 49.2% I

I 43.8% 45.9% -

: 37.7% 1

33.9%

4.37 4.18 te 443 ) :

3.76 ) I "

3.03 =

1.90 1.65 1.78 1.91 173 1
r T T T T II 1
2014 2015 2016 2017 2018 2019 ' 2014 ' 2015 ' 2016 ' 2017 ' 2018 ' 2019
—e—Fixed Asset Turnover  =—¢=—Asset Turnover ROE —+—ROA

» Fixed Asset Turnover and Asset Turnover are change because Revenue from sales of prior periods have been reclassified to conform with
current year reclassification

Opportunity Day

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”
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Ill. Financial Highlights : Financial Ratios

Dividend Payment History

1.20 - 63% - 70%
59% 102/ 100 ﬂl% 1.0560% 60%
1.00 60%
0.80 50%
40%
0.60
30%
0.40 20%
0.20 10%
0%
2014 2015 2016 2017 2018 2019
= Earning Per Share I Dividend per Share === Dijvidend Payout Ratio
2014 2015 2016 2017 2018 2019
FS publication day 2/12/2015 | 2/11/2016 | 15/2/2017 14/2/2018 12/2/2019 21/2/2020
Price per share 7.58 11.00 16.60 13.40 12.10 5.65
Dividend per share 0.35 0.44 0.64 0.60 0.63 0.42
Earning Per Share 0.59 0.85 1.02 1.00 1.05 0.70
Dividend Yield per year 4.6% 4.0% 3.9% 4.5% 5.2% 7.43%
Dividend Amount (MB) 163.89 231.84 338.62 319.18 337.37 224.91
Dividend Payout Ratio 59% 52% 63% 60% 60% 60%

Remarks: *The Company began paying Dividend since 2014

“Sustainably become One of the World Leading LPG Cylinder Manufacturer”

Opportunity Day
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“World Class LPG Cylinder Manufacturer of Thailand”’

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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Since 1881

“World Class LPG Cylinder Manufacturer of Thailand”’

IV. Business Outlook

2020 Target and Future Growth Strategy

Projected Sales Volume (million cylinders) Projected Utilization (%)

B Actual G‘,owm \0-\5%
m Forecast I 8.4
o
6.9 6.9 c;vo‘“‘“} 7.3
. . \ 89% o .
I (]
5.6 I 73% Lol
1 o
- 56%
|
: === Actual
| = [l = Forecast
|
] |
7:?‘ ! I T T T T 1
2 = Y 2020F >021F 2017A 2018A 2019A 2020F 2021F
(millﬁ?z:i?g gen) 2011-2013 2014 2015-2016 2017 2018 2019 F2020-2021
Per Year 5.0 5.5 6.2 7.7 8.7 10.0 10.0
Per Quarter 1.25 1.38 1.55 1.93 2.16 2.50 2.50
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IV. Business Outlook

2020-2021 Business Plan

2020 (Short) 2021 onward

Foreign Investment

Feasibility Study on investing for both
domestic and abroad

* Joint with strategic partner

* 100% Own-factory

e Established new holding Company,
100% own, in Foreign Country

Process and cost Improvement To dovel _ vt
. Debottlenecking o develop automatic production

. Waste Reduction process in order to make cost of
. Solar cell implementation production more efficient and less rely
on labors

Capability Enhancement

*  Machine Betterment

e Customer relationship management
* Enterinto the new region

e R&D Team improve product
development

e Digitalization

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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Disclaimer

This document is addressed solely to participants of the meeting for the purposes of their information only and
is not to be distributed, in whole or in part, to any other person without prior written consent of Sahamitr
Pressure Container PLC. (‘SMPC’ or ‘the Company’). This document, and the information contained herein, is in
preliminary form and is subject to revision by SMPC at its discretion. Although reasonable care has been taken
to ensure that the information contained in this document is fair and accurate, SMPC has not independently
verified such information. Accordingly, SMPC and representatives i) make no representation or warranty, express
or implied, as to the accuracy or completeness of the information contained herein, and ii) expressly disclaim
any and all liability based, in whole or in part, on such information, errors therein or omissions therefore.
Without any due diligence, all information addressed herein is based on our understanding.

“Sustainably become One of the World Leading LPG Cylinder Manufacturer” Opportunity Day
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THANK YOU

Contacts :

— Tel: 02-895-4139-54
— E-mail: ir@smpcplc.com
— Website: www.smpcplc.com
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